CVU SUMMER CAMP 2009 COMMUNITY REPORT
123 9t oraders made a successful transition to CVU! 750 students since 2002

303 Campers develop learning strategies, utilize educational resources at CVU, and exercise respect towards peers, adults, and property.

ﬁﬁCOHHSElOI‘S develop job-related responsibilities & improve management techniques. >30 CVU students employed since 2008!

{}Participation Trends This year’s Camp facilitated a learning community with approximately 1 in every 3 incoming 9th
graders interacting with 20 current/former CVU students, four CVU staff, and an on-site director.
Figure 1 summarizes the 2009 enrollment for each interest area by gender and town. Every Camper chooses to participate in three

interest areas which meet every day.

Figure 2 shows typical results for annual exit surveys. Campers are constantly encouraged to participate in a positive learning

environment.
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Figure 1 Interest Area Participation 2009

9™ graders learn new skills and meet new peers in diverse groups
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Figure 2 Post-Survey Results

9th graders make friends, communicate with respect and learn new skills

11Support Scholarship Efforts & Generate New Learning Opportunities

The CVU Summer Camp provides equal opportunity to access resources at the high school. Since 2002 Camp has offered scholarships
to families that request support. Table 1 summarizes scholarship activity since 2002. Applications for scholarship sponsors are

submitted annually to local organizations. Please help encourage sponsorship sponsors from school & business groups.

SCHOLARSHIPS
provided to Town

2009

AVERAGE
since 2002

$ 865

$ 481

$ 1,340

$ 1,454

$ 2,335

$ 1,017

$ 4,050

$ 2,388

$ 8,590

$ 5,340

CAMP POPULATION
AVERAGE
TOWN

2009 since 2002

Charlotte 6 10

Hinesburg 26 20

Shelburne 34 24

Williston &
5t. George 5 7 40
TOTALS 123 03
Scholarship Contributions (Avg since 2002)

$

4,648

Téble 1 About 1 in every 3 incoming 9th graders participate in the CVU Summer Camp.

Families request scholarship aide and community sponsors help promote a positive start to high school

ﬁ]oin our Community Your voice is always appreciated. Please contribute your opinion and other valuable resources!
Access directors seek to improve educational offerings for PreK-8th families throughout the year.

> What are other ways the Camp can provide job training for current high school students?

» Would other seasonal offerings attract PreK-8th grade students and families to CVU?

Duncan Wardwell, dwardwell@cvuhs.org, 482-7194
Visit Camp online at: www.cvuhs.org/access/CampWeb/
Vist Access online at: www.cvuhs.org/access/




